


What was the brief for the campaign? 

• Back Me Up – A campaign on cyberbullying. To engage our members between the ages 

of 13-17 years and encourage them to create a video on how they would backup 

someone being cyberbullied. 

 

How did Student Edge ensure the success of this campaign? 

• Student Edge proposed the use of an external facebook competition, which would drive 

our members to the Back Me Up page 

 

• A targeted eDM was sent out to all members between the ages of 13-17years to 

encourage them to enter via the website. 

 

• Facebook bursts were also set up to drive our members to their site. 



How did Student Edge ensure relevant targeting for this campaign? 

• The eDM was sent out to all members between the ages of 13-17 years, nationwide. 

 

• The initial Facebook bursts were created to generate awareness of the campaign and 

encourage members to enter, then following with another burst to remind members of 

the closing date and to submit their entries. 
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Student Edge delivered sensational results! 

The competition drew many varied entries, with all entries being creative in their own way. 

The campaign had over 100 entries, with 7 overall winners. 

 

The campaign drew widespread talk and even included Ruby Rose as one of the main 

ambassadors. 

 

 

 

 




