


What was the brief for the campaign? 

• To create a co-branded loyalty card for more than 45,000 apprentices and trainees in 

Western Australia through ApprentiCentre and to provide them with discounts on a wide 

range of brands partnering with Student Edge. 

• To provide awareness of ApprentiCentre through online, email, mobile and print 

promotion. 

 

 

How did Student Edge ensure the success of this campaign? 

• Student Edge proposed the use of all media across the board which included website 

banners, website skin, video content, targeted dedicated eDM, welcome letter, Edge 

Pocket Guide and the Co-branded Apprentice Edge card.  

 

 

 



 

What media did Student Edge use to ensure successful targeting for this 

campaign? 

• Placement of banners (including the Employment, Careers and Trainee and 

Apprenticeship sections of the site). 

• An integrated content competition with discussions around career pathways. 

• Video content located on the career section of the Student Edge website to give an 

insight into specific apprentices. 

• Targeted dedicated eDM to members who are studying in high school and are aged 

between 15-18 years. 

• Mobile SMS reaching 30,000 members studying in WA between 15-18 years. 

• High school visits -  year group interactive presentations. 

 

 



Apprentice Card Front 

Personalised with: 

Student Edge # 

Full name 

Expiry date 

DOB (optional) 

Campus (optional) 

Apprentice Card  Rear 

 - Half back utilised for 

messaging  

Western Australia Department of Training & 

Workforce Development issues the Apprentice 

Student Edge membership cards to all 45,000 WA 

apprentices & trainees.  



Welcome Letter – DL Panel utilised for key messaging  



Ministers, Apprentices & Trainees featuring within local & state press 



SMS: Are you on target to win $7000? Enter the WA 

Training Awards visit dtwd.wa.gov.au/trainingawards 

or find us on facebook/Twitter 

Student Edge supports the WA 

training awards via awards 

category sponsorship and media 

exposure to the target audience.   



Student Edge delivered sensational results! 

Student Edge delivered over and above on this campaign with over 45,000 card holders in 

place, receiving great discounts on very big brands. 

 

Student Edge generated awareness and interest for our members to consider an 

Apprenticeship or Traineeship as their selected pathway. 

 

 




