


Your Say Competition Summary – Social Work  
 

Campaign Duration: 1 month (June 2011).  

 

Target Audience: Prospective Students; Years 10-12 WA. 

  

Campaign Purpose: To promote Curtin University’s Social Work Degree, facilitate 

conversations to gain insight into the market’s understanding of Social Workers and generate 

qualified course interest.  

 

Your Say Question: How do Social Workers contribute positively to society?  

 

Mechanic: ‘Your Say’ - Tell us in 50 words or less and you  

could win an iPad2. 

 

Media Support: Major Competition Package – homepage,  

competition page, eNewsletter, retargeting dedicated eDM and  

social media promotion linking to a dedicated ‘Your Say’ page.  

 

Results: 100,000+ target audience views,  

650 detailed responses (retargeted with dedicated eDM)  

1 happy winner - BONUS PR via campus & industry press. 



‘Your Say’ Competition Summary – Social Work  

Dedicated 

comp page: 

‘Your Say’ 

competition for 

a 4-year social 

work degree 



AND THE WINNER IS…  

 

 

“...Social workers are 

inspirational people 

who, through their 

contribution in society 

many people have had 

the opportunity to live 

a fulfilled life, full of 

happiness and 

freedom...”  

Julia Primerano  

::Year 12 student  

::St Brigid’s College  



Wider media exposure received…  

Winner featured across:  

•WA Social Worker of the 

year awards  

•Curtin Uni Health 

Sciences  

•Student Edge Facebook  



Your Say Competition - Exercise, Sport & Rehabilitation  
 

Campaign Duration: 1 month (June 2011).  

 

Target Audience: Prospective Students; Years 10-12 WA.  

 

Campaign Purpose: To promote Curtin University’s year Exercise Science degree (delivered 

part-time / full-time) and facilitate conversations around how Exercise, Sport & Rehabilitation 

Specialists make an impact with their degrees.  

 

Your Say Question: If you could become a Exercise and Sport or  

Rehabilitation Specialist how would you make tomorrow better?  

 

Mechanic: ‘Your Say’ 50 words or less competition; including an  

AFL & Soccer package as major prize.  

 

Media Support: Major Competition Package – homepage, 

 competition section & dedicated page, eNewsletter and social  

media integration. Retargeting Dedicated eDM.  

 

Results: 100,000+ target audience views, 751 detailed  

responses (retarget with eDM) and 1 happy winner.  



Your Say Competition - Exercise, Sport & Rehabilitation  

Dedicated comp 

page: 

‘Your Say’ 

competition for a 

Bachelor of 

Science Course 



Objective 

 To increase prospective student enrolment.  

 

Brief  

Student Edge was approached by Curtin University 

to develop a targeted program of ongoing activation 

and engagement with WA students which would 

increase prospective student enrolment.  

 

Solution  

A fully integrated sponsorship program was 

developed, which included campus visits from the 

Student Edge promo team (in Curtin branded 

vehicles), as well as the full suite of Student Edge 

online, offline and mobile media assets, including: 

On-site display inventory, solus eDM, SMS, Edge 

Pocket Guide, membership card, eNews/Editorial 

and blog features. The partnership also included a 

dedicated Curtin University landing page inside the 

Student Edge website.  



Outcome 

Curtin University increased student awareness and 

attendance at enrolment events in the key school leaver 

market segment. In addition the sponsorship served as an 

excellent platform to launch and raise awareness for ‘The 

Box/Student Box’, a new initiative from the Curtin 

University Future Students office.  

 

Curtin Testimonial 

“We’ve partnered with Student Edge for a number of years 

now. We find it a powerful channel to promote Curtin’s 

social media network, StudentBox, directly to high school 

students. The campaigns have delivered impressive 

membership growth rates.” 

  

Ty Hayes - Associate Director, Marketing Services, Curtin 

University  




