


What was the brief for the campaign?

The Department of Education’s ‘It All Starts at School’ campaign ran from January to
December 2011.

The aim of the campaign was to increase high school student’s attendance, as well as
generate awareness of the importance for young people to attend school on a regular basis.
The program was aimed at students in Years 8 to 10 across ten high schools in WA.

How did Student Edge ensure the success of this campaign?

Student Edge proposed the use of its membership via the creation of a bespoke ‘It All Starts
At School’-Student Edge membership card, as well as a range of media channels including
experiential school visits, on-site branding and member communication including eDM,
SMS and direct mail. Additionally, Student Edge proposed the support of commercial
partners (endorsed by the Department of Education) to support both the delivery of prizes
and vouchers and also in-store experiences.



How did Student Edge ensure the most defined geographic targeting for
this campaign?

This campaign was targeted directly at high school students (years 8-10) in 10
Western Australian secondary schools nominated by the Department of Education.

The inventory used was: . -" s
«  Welcome letters what C o
. Co-branded Student Edge cards . si?{%%‘m On‘?

. Edge Pocket Guides Ll e
. On-site banners

. On-site skins

. 40 experiential school visits
. Vouchers and prizes

. Dedicated page on-site

. Competitions

. Targeted dedicated eDM

. Targeted dedicated SMS
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School Visits [40 in total]

Term 1

The format for the Term 1 visit was an interactive presentation to students hosted by Jeremy
Chetty introducing the program, explaining the benefits and also included a guest presenter —
youth mentor Dave Gunter. Students were engaged with a thrilling personal story from Dave
which followed with questions and prizes.
Term 2

This presentation was to remind and reengage the students with
the real benefits of attending school. It also featured a video of |
encouragement from Dave Gunter.

Term 3

Similar to Term 1 & 2 this presentation focused on delivering
formal acknowledgements. It also included prizes and vouchers
(as outlined in the following slide) to the students that had demonstrated a real and significant
improvement in attendance.

Term 4

The format for the term 4 visit was a ‘mini carnival’. Student Edge provided games (ping pong
toss, tug of war, sumo suits) and partners such as; West Coast Eagles, AMF Bowling, Perth
Heat & WAFL provided activities for the students as well.




Organisation
Adventure world
AMF Bowling
Transit Clothing
Video Ezy
Jeanswest
BoostJuice
Subway
Timezone
TOTAL

Organisation
Smiggle

Eb

lay lays
Boostluice
Student Edge
Fremantle Dockers

£ < Perth Glory
~ Royal Show
Retravision
+ Sony BMG
@ Transperth
Apple
FREMANTLE Sony Films
DOCKERS Rebel Sport
TOTAL
Description ary
2 for1 offer 0
Buy one getone free 1000
510 Transitdollars 850
Rentany new release for$1.95 850
20% off (4 weeks only) 850
53 original smoothie (valid 2weeks) 1000
52 off footlong (valid 2 weeks) 1000
Load 5 get 5 free 1000
6700

Description

Gift card

Gift card

Gift card

Gift card

Goodie Bags

Tickets & Prize pack merchandise
Prize pack merchandise

10 ¥ Double Passes

iPod Nano

Albums

550 smartrider credit
ltuneswvouchers

300 Green Lantern, 300 Smurfs tickets
Gift card

amy

30
30
30
S0
10
10
10
20
10

10
10
600
10
865

S Value
00
e00
e00
630
200

1,400

1,000
240
700
150
500
200

6,000
200

S 13,320
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At the conclusion of each term, twenty students who demonstrated an increase in
attendance were provided the opportunity to attend the workplaces (4) of Student
Edge’s partners where they participated in workshops that provided the opportunity to
experience what it is like to work in that organisation.

These once in a life-time experiences provided students with an understanding of
where education and career opportunities intersect.

Partners involved:

. Apple

. Nova FM

. Boost Juice
. Hoyts

goosr ‘B HOYTS

HOYTS.COM.AUD
NOVa 93.7



Student Edge delivered sensational results!

Extensive research was carried out during the development of the ‘It All Starts at School’
campaign, with students from Years 8, 9 and 10 from five of the ten participating schools
participating in focus groups.

Parents and school staff also participated in focus groups and discussions to gain an
understanding about the reasons for non-attendance at school. Evidence from teachers
and year coordinators indicated the program had a positive effect on students, particularly
those considered ‘at-risk’.

| Welcome letter 2,238 delivered

| Branded Student Edge cards [ 2,238 delivered

| Edge Pocket Guide  JB 2,238 delivered
Department of | Onssitebanners  J8 379,249 impressions

Education . 4 weeks
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. 2,270 page views
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SMS . 3,299 sent






