


What was the brief for the campaign? 

To generate awareness and engagement for careers in Nursing 

& Midwifery to 15-18 year olds in WA. 

 

How did Student Edge ensure the success of this  

campaign? 

Student Edge proposed the use of dedicated eDM and SMS media targeted to 15-18 year 

olds in WA. An integrated ‘Your Say’ discussion competition was also added to generate 

further two-way engagement.  

 

The ‘Your Say’ discussion competition was based around the target market answering a 

relevant question: Tell us why would you choose a career in Nursing or Midwifery for the 

chance to win an iPad2. 

 

This competition mechanic provides valuable insights around an organisation or specific 

topic and the audience responses can be examined by age, gender, location & study type. 

 

 

 



28,000+ targeted eDM’s sent 

11,000 targeted SMS’s sent 

600,000 website banner impressions 



10,000 competition section 

views 

50,000 homepage views 
Your Say Competition 



What were the end results? 

The competition received 717 comments, allowing us to feed back to the client an insight 

into which course potential students would undergo and why. 

 

In addition to the competition, an eDM was sent to 28,000 records, receiving an above 

average open and click rate, encouraging members to explore the opportunity of studying 

these courses.  

 

Onsite banners received 600,000 impressions, allowing members to click and enter the site. 

 

An SMS was also sent out which encouraged great engagement around the courses. 




