


What was the brief for the campaign? 

• McDonalds Recruitment Day was held in WA on the 18th August 2012.   

 

• McDonalds were aiming to generate foot-traffic of potential employees for interviews to 

47 stores in both metropolitan and regional WA.  

 

How did Student Edge ensure the success of this campaign? 

• Student Edge proposed the use of dedicated eDM and SMS media, targeted 

geographically to each of the participating 47 McDonalds stores in WA.  

 

• A SMS text message was tailored to the specific store closest to the Student Edge 

members listed address.  



Metropolitan Stores 

 

• Targeted to a 5km radius 

around the McDonalds store 

location.   

 

Regional Stores 

 

• Targeting to within a 10km to 

20km radius around the 

McDonalds store location, 

depending on store isolation. 

How did Student Edge ensure the most finite geographic targeting for this 

campaign? 



10,000 targeted eDM records 

30,000 targeted SMS records 



Student Edge delivered sensational results! 

 

Feedback from stores: 

 

• The Store Manager of East Victoria Park reported that there were applicants queuing 

out of the store. Over 60 applicants were successful at getting jobs at this McDonalds 

store alone. 

• At the McDonalds store in Riverton, 8 applicants were interviewed in a 1 hour period 

alone. 

• Over 500 successful applicants were employed in total. 

 

 

 

Message from member – published on Student Edge website 



 

 Statement from Robert Holmes, WA Marketing Manager 

 

“McDonald’s is the number one QSR in WA and employs over 6,600 people in our 

66 restaurants. We have worked closely and successfully with StudentEdge for 

many years to both communicate new and relevant product offerings to their ever 

growing membership and also as a source of talented individuals to join our 

restaurant teams.  
 

Both strands of our involvement have been very successful for the McDonald’s 

WA business and we are coming to view StudentEdge more and more as the key 

channel in targeting WA students through their suite of media offerings: traditional 

online advertising, eDMs, geo targeted sms, and through our tailored exclusive 

offer for card holders redeemable in store. 
 

From a recruitment perspective we have found Student Edge to be a very speedy, 

cost effective and targeted channel to ensure we connect with quality applicants 

looking to work in our ever growing team.” 




