


What was the brief for the campaign? 

The Sun Smart ‘Dark Side of Tanning’ campaign was developed to raise awareness of the 

risks caused by being in the sun. As well as to encourage young people to ‘slip, slop, slap, 

seek & slide’. 

The campaign was targeted at 12-24 year-olds from Western Australia. 

 

How did Student Edge ensure the success of this campaign? 

Student Edge used a range of inventory to carry out a successful campaign. These 

included:  

•eNews top 5 listing x 2 

•Major Competition (with homepage listing) 

•Targeted SMS x 2 

•Facebook alert 

.  



Major Competition 

8,197 impressions  

438 comments 

Facebook 

8,900 views 
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SMS Sent to members  

(Boxing Day & Australia Day): 

10,000 delivered 

 

It’s a hot one out there! 
Just a quick reminder 2 say 
don’t forget 2 slip, slop, 
slap, seek & slide from our 
mates @ Sun Smart  



Student Edge delivered sensational results! 

•eNews top 5 listing x 2: 283,640 recipients, 767 clicks 

•Major Competition (with homepage listing): 8,197 impressions, 438 comments 

•Targeted SMS x 2: 10,000 recipients 

•Facebook alert: Seen by 8,900 people who ‘liked’ Student Edge 

 

 

 

 

 




