


What was the brief for the campaign? 

• Foundation for Young Australians’ goal is to link and support like minded organisations 

and individuals where young people’s sense of inclusion and connectedness to 

communities will significantly increase. Hence, partnering with Student Edge to power 

and support the initiative of Young People Without Borders and promoting the 

awareness of taking a gap year. 

 

• Young People Without Borders aim to engage young people considering their options in 

year 12, encourage a gap year to explore their passions in social issues, find out what 

excites them and  get them involved in their passion. They volunteer in their local 

communities and Asia Pacific to start making a difference. 

 

How do Student Edge ensure the success of this campaign? 

• Student Edge provided FYA with a range of media promotional products i.e. onsite 

banners, skins, dedicated eDMs, co-registration, competitions, experiential visits etc. to 

communicate the message nationally to our members that this campaign is targeted to. 



- National.  

- General media for (eNews, custom feature, online banners, experiential 

visits) for 13-17 years old. 

- Specific media (e.g. Co-reg, Targeted eDM, Competition ) for 17+ year olds.   



eDM   

61,000 

recipients 

Webskin 



eNews Custom 

Feature 

Co-Registration 

3,628 members 

Competition 

746 

comments 



YPWB Website 

• YPWB Unique visits: 17,189 

• Unique Visits from studentedge.com.au : 788 

 

YPWB Database 

• YPWB total members: 4154 

• No. of Student Edge Co-Registration members: 

3628 

 

Competition  

• Win a $500 travel voucher 

• Comments:746 

 

YPWB Banners 

• Medium REC & Leaderboard 

• Impressions: 118,000 + 

 

 

 




